sidaden los N
NEGOCIo

I\,I‘E’

Medio

NP
M E%’

. - U - e
S140narsiig
§e
'IJIJ




Flecion

Talanoyels Mo ficeion)
pocUmental
OCURREalItY




Nercado Latinoamerican
Princivales Players de TV Apjerts

B == W <

Televisa denatres
AN

L4, €O
Colomula: RN
ISP | 4

10
o UNIVISION I e ermomc
Premium Channels: HB@ e B2

DIRECTV




-

Jarcady Lazing ner]c 10
\

= Pr]nc]pal ' |

-

Narworis (Car

—

(e

4

DiSC EALNaYyary [ X043 [Turb [1D [ rlome & plealen fAnbnal Plans!

A&E: ~:'~e ry/ARE/BI0

News Corp: FOX)/ FOXSSPOTISY AV EIRUETY S OXUN EY S FWIN

Viacom: MTV / ComedyenaalyaNickeI0UEDT
Sony: Sony TV / E Entertainment

Chello Media: Gourmet/GOSIOPG

tan/ CanatiAYeasd Club

Turner: TNT / Infinito/Glitz/I-Sat / Space / Warner/TBS*



Mercado Latinoamericany
Princivales Players On-Lineg

NETELIX

Clarovideo

Go gle



NRYlejos o2 Produccion Pros 5. CONER

Co ProducEoy Modzlyg dauldgdeioy

DesarrolloSIOTMIEIES APOStaNd a idea

PresentacionyEIEnig RECUTS0S Necesarios.

Distribucion de Formatos

= Aspectos del negocio

=



Mercado Latinoamearicane
Princivales Networnes (Caply)

Senaless









	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9

