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TV Business Encounters



Canada and its Screen-Content Industry

• Second largest country in the world  - after Russia - but small population:           
35 million

o 10 provinces, 3 territories, 6 time zones!

• Two official languages - English and French - with two parallel media structures

• Strong media policy in support of creating and sustaining indigenous production:
o Regulatory protections under the CRTC
o Targeted Canadian content measures (Canadian expenditures, content 

requirements,…)
o Government financial support (Canada Feature Film Fund, Canada Media 

Fund…)
o Attractive and competitive federal and provincial tax credits that attract 

investment and make Canada a ‘go to’ destination for production
o International coproduction treaties
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Total jobs generated by the production industry: 132,500    

Total Production Activity in 2013: $5.82 billion
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Presenter
Presentation Notes
All figures in this presentation are in Canadian dollars.  

Over a 5 billion dollar industry in Canada. The provinces of Ontario, Quebec and British Columbia are Canada’s 3 largest production centres, but there is active production in all our provinces and territories.



4 main sectors of the Canadian film and television industry:

1)  Independent Canadian-made domestic television production

2) Independent Canadian-made theatrical or feature film production

3) Foreign location production (also known as service production, where a project is filmed in Canada but the copyright is usually held abroad)

4) Broadcaster in-house production (projects produced and broadcast from the same source)



Canadian television production largest segment at 37% ($2B) and theatrical is smallest at 6% of total production – mainly due to the high market penetration of US product.



More information available in Profile 2011, with new edition of the publication with 2012 numbers, available in mid December 2012.







TREATY COPRODUCTIONS
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From left to right (top to bottom)

 

Zeke’s Pad : animation TV series – Australia

XII : drama TV series – France

China heavyweight : feature doc- China

The F word : feature drama – Ireland

Ennemy – feature drama – Spain

Rouge Brésil – TV movie – France & Brazil

Magasin des suicides – feature animation – France

Treasures decoded : TV doc series – UK

The Borgias : TV series – Ireland, Hungary





Treaty Coproductions

• Canada has coproduction agreements with 53 countries

• Official Treaty coproductions are:

o Treated as a “national production” and are therefore 
eligible for government incentives and tax benefits in 
both countries

o Eligible as Canadian content for broadcasters seeking 
to fulfill their regulatory obligations
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Conventional private broadcasters must air 60% CanCon during the day & 50% during Prime Time

Canadian Broadcasting Corporation/Radio-Canada has a 75% day/ 80% Prime Time requirement

Specialty and pay services have Canadian content requirements varying from about 10% to 100% for both day and Prime Time





Treaties signed by Canada
Europe Eastern 

Europe
Africa Central and 

South America
Asia / 
Oceania

Austria
Belgium
Denmark
Finland
France
Germany
Greece
Iceland
Ireland
Italy
Luxembourg
Malta
Norway
Netherlands
Spain
Sweden
Switzerland
United Kingdom

Bosnia- 
Herzegovina
Bulgaria
Croatia
Czech 
Republic
Estonia
Hungary
Latvia
Macedonia
Poland
Romania
Russia
Slovakia
Slovenia
Yugoslavia 
(Serbia & 
Montenegro)

Algeria
Morocco
Senegal
South Africa

Argentina
Brazil
Chile
Colombia
Cuba
Mexico
Uruguay
Venezuela

China
Hong Kong
India
Israel
Japan
Philippines
Singapore
South 
Korea
----------------
Australia
New 
Zealand
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Our Partners (2009-2013)
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Source: Telefilm
Data by number of projects
Include multi-countries projects

Europe
19 Countries
252 Projects

Europe
19 Countries
252 Projects

Latin 

 
America

 
6 Countries
17 Projects

Latin 

 
America
6 Countries
17 Projects

Africa
2 Countries
7 Projects

Africa
2 Countries
7 Projects

Asia
3 Countries
13 Projects

Asia
3 Countries
13 Projects

Oceania
1 Country
10 Projects

Oceania
1 Country
10 Projects

Presenter
Presentation Notes


France	Europe	107

UK	Europe	92

Germany	Europe	14

Ireland	Europe	12

Spain	Europe	5

Belgium	Europe	5

Switzerland	Europe	4

Italy	Europe	3

Luxembourg	Europe	2

Finland	Europe	2

Netherlands	Europe	1

Sweden	Europe	1

Denmark	Europe	2

South Africa	Africa	5

Morocco	Africa	1



Romania	Eastern Europe	5

Bulgaria	Eastern Europe	3

Slovenia	Eastern Europe	1



Israel	Asia	3

Singapore	Asia	6

South Korea	Asia	3

Philippines	Asia	2

China	Asia	2

Japan	Asia	2







Brazil	Latin America	5

Mexico	Latin America	3

Cuba	Latin America	1

Colombia	Latin America	1

Australia	Oceania	13

New Zealand	Oceania	1





Treaty Coproductions : what we want to 
achieve

• A general balance between majority and minority projects between 
Canada and the foreign country(ies)

• On a project basis : balance between financing, expenditure, cast & 
crew, rights & revenues. Never lower than the minimum threshold of 
the applicable treaty

• Allow our talent (creative & technical) to be recognized in 
coproducing countries and beyond

• Allow projects to be sold or pre-sold in more countries 

• Bigger budgets and high profile projects
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Our Funds
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Created by Canada’s cable and 
satellite distributors and the Government of Canada.

CANADA MEDIA FUND



MANDATE  ECOSYSTEM

FOSTER 
AND DEVELOP FINANCE

PROMOTE



KEY METRICS

FOSTER 
AND DEVELOP FINANCE

PROMOTE



OBJECTIVES
Encourage the development of 

leading-edge, interactive, digital media 
content and software 
applications

Integrate funded projects into 
mainstream platforms

Develop projects for commercial 
potential within the Canadian and 
international media industry

Support innovation in content, 
technology and/or business model

EXPERIMENTAL STREAM

$39
million

$95
million

2014-2015

Since 2010

252 projects



EXPERIMENTAL STREAM

TYPES OF PROJECTS SUPPORTED

Interactive content 
(interactive webseries, 

websites, portals, e-books)

Games
(console, web, mobile)

Apps
Software and enabling 

technologies



OBJECTIVES
Support creation of television shows 

and related digital media content

Support creation of content in four 
under-represented genres: drama, 
documentary, children’s and youth, 
and variety and performing arts

Projects must include:
content for television and at least one 

digital media platform (DM component, 
streaming, VOD) high levels Canadian 
elements, including Canadian creative 
talent
Licence fee from Canadian 

broadcasters

CONVERGENT STREAM

$315.6
million

$916
million

2014-2015

Since 2010

1,450 projects
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CMF & COPRODUCTIONS

Majority and minority coproductions are eligible

Television: need to be certified coproductions 
under official treaties

Digital Media: eligible on a case by case basis 
analysis

CMF Contribution and other calculations based 
on Canadian portion of the budget
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PROGRAMS OFFERED BY THE CMF

International Codevelopment Incentive 
Encouraging the development (and eventual production) – by Canadian 
producers with international coproducers – of convergent content 
(television and related digital media).

$2 million
Total Budget



Digital Media Coproduction Framework

Recognize and promote international coproductions in Digital Media 
between Canada and other countries

Encourage international cooperation in Digital Media

Foster global brand management strategies for multiplatform 
content

Provide guidance on minimum standards for Digital Media 
coproductions seeking funding in Canada
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Telefilm: Our Vision

Audiences everywhere demanding screen-based 
content created by Canadians—accessible 
anywhere, anytime and on any platform

Our mission - to foster and promote the 
development of the Canadian audiovisual industry

www.Telefilm.ca 
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We provide financial support 

We promote Canadian talent 

We administer program funds 
and coproduction treaties
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Presenter
Presentation Notes
We provide financial support to production and distribution companies.  We are innovative in our funding approach.  Look at Success Index as a corporate measurement tool, AND also utlized as an evaluation tool.  We have sought new partnerships, new ways of injecting more funding resources and make them available to our clients.



Telefilm also supports national and international events.  



We promote Canadian productions and talent at home and internationally via festivals and other events



 We also administer the CMF - which totaled $357 million in 2012-2013 million



We also provide the industry with useful information and research reports :



Consumer report with segmentation 

Perception des canadiens à l'égard de l'industrie 

La marque canadienne au cinéma 

Positionnement de l'industrie canadienne 

à venir Focus sur le genre de film 



Two New Evaluation Tools

1. A new measurement tool to reflect the 
industry's growth and scope

2. A new management tool to make more 
informed financing decisions
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Success For Our Films... in 2012
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89 selections at 
international festivals

27 awards

Presenter
Presentation Notes
And there is more great news and successes from 2013!



Look our for the DELIVERY MAN, staring Vince Vaughan.  An American remake of the great Canadian hit STARBUCK
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Successes: Three Times A Charm...

Canadians amongst Oscar contenders for “foreign language film”

2011                                     2012               2013
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Tax Credits
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Foreign producers can access 
combined federal and provincial tax 
credits ranging from:

37% to 70% on eligible labour or

25% to 30% on local eligible spend

*for treaty coproductions rates can be higher

Canada’s Provinces: An Added Incentive

Canada’s provinces respectively contribute around 
20% of the financing for all production in Canada.
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Presentation Notes
Federal: Refundable income tax credits, grants 

Provincial: Refundable income tax credits, grants, labour rebate programs

Canada Media Fund: Repayable advances, licence fee top-ups, equity investments 

Telefilm Canada: Equity investments

Broadcasters: Licence fees, equity, facilities & services 

Distributors: Advances, pre-sales 

National Film Board: Investments, grants, facilities & services

Private Funds: Equity investments

Arts councils: Investments, grants, facilities & services





Services offered: Location Scouting, Relationship Management & 
Troubleshooting, LA  based marketing, Familiarization Tours, Digital 
Locations Library & Mobile, Production Guide.

Canada’s Film Commissions: A World of Possibilities
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You can find details on our tax credits on each agency’s website and on 



Price Watefhouse Coopers

Big Table of Film and Video Incentives in Canada 2013 (653 KB)



Why coproduce with Canada?
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Strong Government commitment

High-standard, full-service production & post-production 
facilities

Experienced and highly-skilled production crews and talent

Variety of financing sources including federal and provincial Tax 
Credits

Physical and cultural proximity to the United States

Generally lower location and production costs than in the U.S. 
and Europe

Excellent location services and diverse locations/landscapes

State of the art studios and infrastructure

Presenter
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You can find details on our tax credits on each agency’s website and on 



Price Watefhouse Coopers

Big Table of Film and Video Incentives in Canada 2013 (653 KB)
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