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Canada and its Screen-Content Industry

Second largest country in the world - after Russia - but small population:
35 million

o 10 provinces, 3 territories, 6 time zones!
Two official languages - English and French - with two parallel media structures

Strong media policy in support of creating and sustaining indigenous production:
o Regulatory protections under the CRTC

o Targeted Canadian content measures (Canadian expenditures, content
requirements,...)

o Government financial support (Canada Feature Film Fund, Canada Media
Fund...)

o Attractive and competitive federal and provincial tax credits that attract
investment and make Canada a ‘go to’ destination for production

o International coproduction treaties
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Total Production Activity in 2013: $5.82 billion
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Total jobs generated by the production industry: 132,500 5


Presenter
Presentation Notes
All figures in this presentation are in Canadian dollars.  

Over a 5 billion dollar industry in Canada. The provinces of Ontario, Quebec and British Columbia are Canada’s 3 largest production centres, but there is active production in all our provinces and territories.



4 main sectors of the Canadian film and television industry:

1)  Independent Canadian-made domestic television production

2) Independent Canadian-made theatrical or feature film production

3) Foreign location production (also known as service production, where a project is filmed in Canada but the copyright is usually held abroad)

4) Broadcaster in-house production (projects produced and broadcast from the same source)



Canadian television production largest segment at 37% ($2B) and theatrical is smallest at 6% of total production – mainly due to the high market penetration of US product.



More information available in Profile 2011, with new edition of the publication with 2012 numbers, available in mid December 2012.






- ﬁ e 8 A _murney m:an ydean Plerre dc&ngl._

i

TREATY COPRODUCTlONS
CQNEZiEﬁ;gA ' ;

e ST e

[ ot}
Yous avez ralé volre vie,
uus\h ez yolre mori
r-a._‘“_i'r_ —


Presenter
Presentation Notes
From left to right (top to bottom)

 

Zeke’s Pad : animation TV series – Australia

XII : drama TV series – France

China heavyweight : feature doc- China

The F word : feature drama – Ireland

Ennemy – feature drama – Spain

Rouge Brésil – TV movie – France & Brazil

Magasin des suicides – feature animation – France

Treasures decoded : TV doc series – UK

The Borgias : TV series – Ireland, Hungary




Treaty Coproductions

e Canada has coproduction agreements with 53 countries

o Official Treaty coproductions are:

o Treated as a “national production” and are therefore

eligible for government incentives and tax benefits in
both countries

o Eligible as Canadian content for broadcasters seeking
to fulfill their regulatory obligations


Presenter
Presentation Notes
Conventional private broadcasters must air 60% CanCon during the day & 50% during Prime Time

Canadian Broadcasting Corporation/Radio-Canada has a 75% day/ 80% Prime Time requirement

Specialty and pay services have Canadian content requirements varying from about 10% to 100% for both day and Prime Time




Treaties sighed by Canada

Europe Eastern Africa Central and Asia/
Europe South America Oceania

Austria Bosnia- Algeria Argentina China

Belgium Herzegovina  Morocco Brazil Hong Kong

Denmark Bulgaria Senegal Chile India

Finland Croatia South Africa Colombia Israel

France Czech Cuba Japan

Germany Republic Mexico Philippines

Greece Estonia Uruguay Singapore

Iceland Hungary Venezuela South

Ireland Latvia Korea

Italy Macedonia e

Luxembourg Poland Australia

Malta Romania New

Norway Russia Zealand

Netherlands Slovakia

Spain Slovenia

Sweden Yugoslavia

Switzerland (serbia &

United Kingdom Montenegro)



Our Partners (2009-2013)

Source: Telefilm
Data by number of projects
Include multi-countries projects 7
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France	Europe	107

UK	Europe	92

Germany	Europe	14

Ireland	Europe	12

Spain	Europe	5

Belgium	Europe	5

Switzerland	Europe	4

Italy	Europe	3

Luxembourg	Europe	2

Finland	Europe	2

Netherlands	Europe	1

Sweden	Europe	1

Denmark	Europe	2

South Africa	Africa	5

Morocco	Africa	1



Romania	Eastern Europe	5

Bulgaria	Eastern Europe	3

Slovenia	Eastern Europe	1



Israel	Asia	3

Singapore	Asia	6

South Korea	Asia	3

Philippines	Asia	2

China	Asia	2

Japan	Asia	2







Brazil	Latin America	5

Mexico	Latin America	3

Cuba	Latin America	1

Colombia	Latin America	1

Australia	Oceania	13

New Zealand	Oceania	1




Treaty Coproductions : what we want to
achieve

A general balance between majority and minority projects between
Canada and the foreign country(ies)

On a project basis : balance between financing, expenditure, cast &
crew, rights & revenues. Never lower than the minimum threshold of
the applicable treaty

Allow our talent (creative & technical) to be recognized in
coproducing countries and beyond

Allow projects to be sold or pre-sold in more countries

Bigger budgets and high profile projects



Our Funds



Canada Media Fund
2is Fonds des médias du Canada




s CANADA MEDIA FUND

Created by Canada’s cable and
satellite distributors and the Government of Canada.
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“s MANDATE ECOSYSTEM

FOSTER
AND DEVELOP

FINANCE

PROMOTE




1

FUNDING

LEVERAGE RATIO

“s KEY METRICS

NUMBER OF FUNDING | NUMBER OF FUNDED

APPLICATIONS | PROJECTS

2,043 1,279
1.4B

$1.2B

IN PRODUCTION

ACTIVITY
1.1B

3.35

HOURS SPENT
WATCHING
CMF-FUNDED
ENGLISH
LANGUAGE
PROGRAMS

HOURS SPENT
WATCHING
CMF-FUNDED
FRENCH
LANGUAGE
PROGRAMS

CORPORATE WEBSITE PAGEVIEWS » 653,648 UP 51%

CANADA ON SCREEN PAGEVIEWS » 126,138 urP 375%

up 375%
up 323%

PROJECTS ON CANADA ON SCREEN » 305 UP 89%

TRENDSCAPE BLOG PAGEVIEWS » 47,422

RESEARCH REPORT PAGEVIEWS » 13,392

TWITTER FOLLOWERS » 9,195 up 157%

FACEBOOK LIKES » 1,426 uprP 46%

USE OF #EYEONCANADA » 9,900

CMF-FUNDED PRODUCTIONS ’26
DELIVERING OVER 1 MILLION VIEWERS

20 FRENCH
6 ENGLISH

MEASURED VISITS OF CMF-FUNDED
DIGITAL MEDIA PROJECTS

MEASURED DURATION OF CMF-FUNDED
DIGITAL MEDIA PROJECTS

x419.2M
»+.9Mh

NUMBER OF AWARDS

WON BY CMF-FUNDED PROJECTS

228

STAKEHOLDER
SATISFACTION
WITH THE 2013
CONSULTATION
PROCESS

9 80/0

STAKEHOLDER

SATISFACTION
OF THE CMF

COMMUNICATIONS

ROLE 91 0/0

CLIENT
SATISFACTION

WITH PROGRAM
ADMINISTRATION

86%



“a EXPERIMENTAL STREAM

OBJECTIVES 2014-2015

*Encourage the development of $39
leading-edge, interactive, digital media

content and software m | I I |O n

applications

=Integrate funded projects into Since 2010

mainstream platforms $ 9 5

=Develop projects for commercial .
potential within the Canadian and Ml I I 10N
international media industry

=Support innovation in content,
technology and/or business model




s EXPERIMENTAL STREAM

TYPES OF PROJECTS SUPPORTED

Interactive content
(interactive webseries,
websites, portals, e-books)

D ﬂlGAMES l
Games
(console, web, mobile)

O

Software and enabling
technologies



“= CONVERGENT STREAM

OBJECTIVES

: . 2014-201
=Support creation of television shows 0 015

and related digital media content $3 15 6

=Support creation of content in four i
under-represented genres: drama, mi | | 10NN
documentary, children’s and youth,
and variety and performing arts

Since 2010
=Projects must include:
=content for television and at least one $9 1 6
digital media platform (DM component, I
streaming, VOD) high levels Canadian
elements, including Canadian creative m I I I |On
talent

=|_icence fee from Canadian
broadcasters




CMF & COPRODUCTIONS

= Majority and minority coproductions are eligible

= Television: need to be certified coproductions
under official treaties

= Digital Media: eligible on a case by case basis
analysis

= CMF Contribution and other calculations based
on Canadian portion of the budget

17



“s PROGRAMS OFFERED BY THE CMF

International Codevelopment Incentive

Encouraging the development (and eventual production) — by Canadian
producers with international coproducers — of convergent content
(television and related digital media).

Total Budget
$2 million



“s Digital Media Coproduction Framework

= Recognize and promote international coproductions in Digital Media
between Canada and other countries

= Encourage international cooperation in Digital Media

= Foster global brand management strategies for multiplatform
content

= Provide guidance on minimum standards for Digital Media
coproductions seeking funding in Canada
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b } TRENDSCAPE

@CMF_TRENDS' BLOG

Home * About * Industry Research * Trendscape Blog print @ G
Blog search Q Search by Year > Search by Category =

“Fast Follow” in Mobile Gaming Is Obsolete
Kevin Oke 18.06.2014

“Fast follow™ in mobile gaming has lead to an explosion of titles on both Android and i0S platforms in the last few
years. The strategy is relatively self-explanatery: hit games are cloned... READ MORE

Creating Content for Google Glass - State of Syn Case Study (VIDEO)

Victori ns 11.06.2014

Is it a game? A social networking app? Animated? An immersive experience? Live action? Welcome to the Google
Glass ripple effect, or the new world of transmedia. State of Syn is an intricate mix of... READ MORE

[ mDusTRY TRANSFORMATIONS |

Web series in France have strong ties to television
Oriane Hurard 05.06.2014

The fifth edition of the Séries Mania festival held in Paris in April welcomed web series with open arms, dedicating an
entire competition to these little sisters of television productions... READ MORE

[ mpusTRY TRANSFORMATIONS |
Let’s Talk TV: mapping the future of Canadian television with 80 questions
Danielle Desjardins 04.06.2014

Mews programs, documentaries and Canadian programming are very important to the Canadians who chose to Talk
TV with the CRTC last fall, while reality shows and religious programs aren’t so much, At... READ MORE







Telefilm: Our Vision

= Audiences everywhere demanding screen-based
content created by Canadians—accessible
anywhere, anytime and on any platform

= Our mission - to foster and promote the
development of the Canadian audiovisual industry

www.Telefilm.ca

22



We provide financial support
We promote Canadian talent

We administer program funds
and coproduction treaties

TELEFILM
CANGRATDR

23
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Presentation Notes
We provide financial support to production and distribution companies.  We are innovative in our funding approach.  Look at Success Index as a corporate measurement tool, AND also utlized as an evaluation tool.  We have sought new partnerships, new ways of injecting more funding resources and make them available to our clients.



Telefilm also supports national and international events.  



We promote Canadian productions and talent at home and internationally via festivals and other events



 We also administer the CMF - which totaled $357 million in 2012-2013 million



We also provide the industry with useful information and research reports :



Consumer report with segmentation 

Perception des canadiens à l'égard de l'industrie 

La marque canadienne au cinéma 

Positionnement de l'industrie canadienne 

à venir Focus sur le genre de film 


Two New Evaluation Tools

A new measurement tool to reflect the
Industry's growth and scope

A new management tool to make more
Informed financing decisions

24



Success For Our Films... in 2012

89 selections at
International festivals

27 awards


Presenter
Presentation Notes
And there is more great news and successes from 2013!



Look our for the DELIVERY MAN, staring Vince Vaughan.  An American remake of the great Canadian hit STARBUCK








For 2012-13: $96.8 million

Supported 74 films in production

8 were official coproductions — Gemmany, France,
Switzerand, Belgium, Ireland, China

Supported 96 films in marketing

Supported 83 festivals: 39 intemational; 44 national

Supported 44 national industry events



Successes: Three Times A Charm...

Canadians amongst Oscar contenders for “foreign language film”

INCFNDIES

2011 2012 2013

27



Tax Credits



()
Canada’s Provinces: An Added Incentive

Canada’s provinces respectively contribute around
20% of the financing for all production in Canada.

Foreign producers can access
combined federal and provincial tax
credits ranging from:

37% to 70% on eligible labour or

25% to 30% on local eligible spend

*for treaty coproductions rates can be higher
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Federal: Refundable income tax credits, grants 

Provincial: Refundable income tax credits, grants, labour rebate programs

Canada Media Fund: Repayable advances, licence fee top-ups, equity investments 

Telefilm Canada: Equity investments

Broadcasters: Licence fees, equity, facilities & services 

Distributors: Advances, pre-sales 

National Film Board: Investments, grants, facilities & services

Private Funds: Equity investments

Arts councils: Investments, grants, facilities & services




()

Canada’s Film Commissions: A World of Possibilities

Services offered: Location Scouting, Relationship Management &
Troubleshooting, LA based marketing, Familiarization Tours, Digital
Locations Library & Mobile, Production Guide.
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You can find details on our tax credits on each agency’s website and on 



Price Watefhouse Coopers

Big Table of Film and Video Incentives in Canada 2013 (653 KB)


Why coproduce with Canada?

Strong Government commitment

High-standard, full-service production & post-production
facilities

Experienced and highly-skilled production crews and talent

Variety of financing sources including federal and provincial Tax
Credits

Physical and cultural proximity to the United States

Generally lower location and production costs than in the U.S.
and Europe

Excellent location services and diverse locations/landscapes

State of the art studios and infrastructure

31
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You can find details on our tax credits on each agency’s website and on 



Price Watefhouse Coopers

Big Table of Film and Video Incentives in Canada 2013 (653 KB)
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“a EYE ON CANADA PROMOTIONAL ACCESS INITIAVES

NATIONAL FOCUS

PROMOTION RED CARPET

EVENTS

CATALOGUE
CONTENT

Canada Media
Fund

SOCIAL TRADITIONAL
MEDIA MEDIA

INTERNATIONAL FOCUS

INDUSTRY EVENTS ACCESS

INDUSTRY

FUNDERS STAKEHOLDERS

EYE ON CANADA
WEBSITE

ON LOCATION
CANADA

CONTENT & TALENT

Telefilm Canadian Media Provincial and
Canada Production Association Territorial Agencies



I Canada on Screen

B Canada a l'écran

ABOUT THE CANADA MEDIA FUND  NEWS CONTACT  FRANCAIS

TELEVISION WEB GAMES APPS & SOFTWARE

Search

SOFTWARE
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ROM OTHER SOURCES

FORT MCMONEY COMES TO LIFE

As highly engaging subject matter goes, the
Canadian oil sands are a pretty safe bet for an
evolving storyline

Al leas! so decided the NFB, which selecled the
town of Fort McMurray, Alta., the heart of the oil
sands industry, as the inspiration for its
immersive docu-game, Fort... SOURCE -
PLAYBACK

STELLA AND SAM TAKE A TRIP

Metworks in Europe, Central America and Asia
have acquired Canadian animated Kids' series
Stella and Sam (26=30") from Bejubal
Entertainment

SOURCE - C21 MEDIA

TELEVISION

THE LATEST BUZZ

SAVING HOPE WRAPS SECOND SEASON ON
HIGH NOTE

The second-season finale of Saving Hope,
CTV's original medical drama, won its timesiot
on Thursday after pulling in 1.4 million viewers,
according to overnight ratings released by Bell
Media on Friday

SOURCE - PLAYBACK

ORPHAN BLACK, DEGRASSI WIN BIG AT
SECOND NIGHT OF 2014 CSAS

Bell Media was the big winner Wednesday night
at the Canadian Screen Awards, as seres like
Orphan Black, Degrassi and The Borgias
dominated the prize-taking

SOURCE - PLAYBACK

LATEST #CMF_FMC TWEETS

The Pre-Sale Pitch Sessions in LA is now open
to all cdn drama prod. Submit your application
by July 11 #eyeoncanada bit.ly/1kMwNEC

Fund - 13 Jun

Creating Content for Google Glass; State of Syn
Case Study with @bennettjay ow.ly/xTcvW by
@digital_vic pic_twitter.comXZ2KIhjDP2

1S - 11 Jun

#Banfr2014 participants, a CMF rep is available
to answer funding questions you may have
#Eyeoncanada Lounge (aka Upper Rundie
Lounge)!

-11 Jun

TELEVISION
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